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SETTING THE SCENE




Malaysia in retrospect; events in 2011 had a significant impact

Q1 ETP shifts to high gear
Initiatives to attract investment and ramp up economic activities

Q2 LygSaid alfle@aial YR 20KSNJ F2NBA3IYy AygSal
Sarawak state elections
Bersih2.0, Social Media gains prominence

Q3 Bursa climbs to year high

Eurozone crisis and American political paralysis

Reforms announced in political and human rights, press freedom

Q4 Budget 2012 tabled

| dZRAG2NI DSYSNI £ Qa NBLRNI Lldzof AaKSR

l Significant developments in the local media landsaapenvergence imminent

- Edalman
rustbarometer
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Headlines in 2011

INDUSTRY Airline (August)AirAsia Malaysia Airlines forrpartnership

TelecommunicationgOctober)Tycoorembroiled in India 2G scandal

F&B (Novemberirecall milk powder and refurmiyerscKR1M

Healthcarg(DecemberPetronassacks firm managing Prince Court

MEDIA August Malaysia's 8TV Pulls 'Racist' Ramadan Adverts

October Malaysians Watching More Online Videos

NovemberFBC Media tried to cultivaBanbassadors for Palm Oil Malaysia

GOVT/CEO AugustAll change at Malaysia Airlines as CEO resigns

JuneMalaysian activists detained over banned rally

l NovemberNational protest iShahrizaR2 Say Qi NKXaA Iy 2«

/’\ Edalman
{_ usibarometer
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http://www.bbc.co.uk/news/world-asia-pacific-13923599
http://www.bbc.co.uk/news/world-asia-pacific-14385624
http://thestar.com.my/news/story.asp?file=/2011/10/17/nation/20111017173506&sec=nation
http://www.btimes.com.my/Current_News/BTIMES/articles/20111206233305/Article/index_html
http://www.btimes.com.my/Current_News/BTIMES/articles/20111206233305/Article/index_html
http://www.btimes.com.my/Current_News/BTIMES/articles/20111206233305/Article/index_html
http://asiancorrespondent.com/66908/malaysian-tycoon-embroiled-in-india-2g-scandal/
http://asiancorrespondent.com/66908/malaysian-tycoon-embroiled-in-india-2g-scandal/
http://travel.usatoday.com/flights/story/2011/08/AirAsia-Malaysia-Airlines-form-partnership/49879378/1
http://travel.usatoday.com/flights/story/2011/08/AirAsia-Malaysia-Airlines-form-partnership/49879378/1
http://travel.usatoday.com/flights/story/2011/08/AirAsia-Malaysia-Airlines-form-partnership/49879378/1
http://www.bbc.co.uk/news/world-asia-pacific-13923599
http://www.bbc.co.uk/news/world-asia-pacific-13923599
http://www.bbc.co.uk/news/world-asia-pacific-13923599
http://www.bbc.co.uk/news/world-asia-pacific-13923599
http://www.bbc.co.uk/news/world-asia-pacific-13923599
http://thestar.com.my/news/story.asp?file=/2011/10/17/nation/20111017173506&sec=nation
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2012 Edelman Trust Barometer
METHODOLOGY OVERVIEW M m
GENERA! INI;ORME INFORME

PUBLIC PUBLIC PUBLIC
2564 3564

Twelfth annual study

Online survey in 25 countries ~
Indicates Global Dat
30,000+ respondents g ndicates Global Data

. APAC Indicates Asia Pacific
1,000 general population respondents per country Region Data

Ages 18+ €= ndicates Malaysia Data

Oversample of informed publics*

500 respondents in U.S. and China & 200 in
all other countries

Ages25-64
A(Trending data among Ages-88)
Collegeeducated

In top 25% of household income per age group in
each country

Report significant media consumption and
engagement in business news and public policy

Asia Pacific (APAC) select countries:

India, China, Japan, South Korea, Indonesia, Singapore,
Australia, Hong Kong** and Malaysia**

Malaysia sample:

1,000 general population respondents
& an oversample of 200 Informed Publics

* Thisyear Informed Publics were surveyed via online methodology instetelegthone

FF bSs O2dzy GNE AyOf dZRSR Ay GKAA &S5FNRA &ddRe ,\\ Edslman
rustbarometer
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Edelman Trust Barometer in retrospect
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Rise of authority figures

Trust is now an essential line of business

Business must partner with government to regain trust

Young influencers have more trust in business

Business more trusted than government and media

G! LISNE2Y fA1S YS¢ SYSNHSa a ONBRAOGES a
¢NHzA G aKAFda FNRY Gl dziK2NAGASaeg (2 LISSNA
U.S. companies in Europe suffer trust discount

Earned media more credible than advertising

Fall of the celebrity CEO

Rising Influence of NGOs

- Edalman
rustbarometer






Nearly twice as many countries are nogkeptics; m
Malaysia is in the neutral zone -

2011 2012

GLOBAL GLOBAL

Brazil —
—— UAE n——
indonesia | 74 |

BTRUSTERS
Vexico | 69 |

<
_

= NEUTRAL

Australia
Brazil

—
Us. |45
South Korea| 44 __|
—
B D|STRUSTE
\ = o

-

Composited O2NB Aa |y | @SNI IS m;shtutibns. idrizgd(PitBcapes daNihi2D dounkryglobalftatal (ékc@udebl Argentina, Hong Kong, Malaysia, Singapore and
UAB and across 25 countries in 2012 ) Edalman

ustbarometer
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Globally, trust in three of four institutions declines; only media rises
TRUST IN INSTITUTIONS

= |

2011
Informed Public 56%

I 2012 5204 53%
Informed Public 47%
2012
General Public
Government Business
' H ] I

il il

61%

58%

50%
I NGOs

Q1114 [TRACKIN@Elowis a list of institutions. For each ane, please indidaies much you trust that institution to do what is righsin 5 adl2Ayi_ aoOlfS 6KSNB 2yS YSIy A (-
y2i GNHza G GKSY 4 Ffté | yR yAy$op¥Bok yrast) laféirhed PudligsdmesamNbizauntry glébal tétal exclHdSArgénting, Slong Kody, Malaysia,
Singapore and UAE) AND General Population in 25 country global total

Edalman

Cuslbarometer
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Malaysian Informed Publics are more trusting of NGOs than
the General Public, while trust in other institutions is on par

TRUST IN INSTITUTIGN\NSALAYSIA

2012 _ 65%
Informed Public 58%
éoelnzeral Public 52%
49% ’
Government Business
68%
58%
47% 46%
Media NGOs

Q1%k14. [TRACKIN@Elowis a list of institutions. For each ane, please indi¢at much you trust that institution to do what is rignsinga 9.2 Ay i a0l S 6KSNB 2y S YS Fya=onr G @
20 OGONHZAG GKSY 4 Ftfé FyR yAy$op¥Bok yrast) GekdraliPopulatida AKND ING@tzied Publlb’s&@ﬂsﬂﬂalaﬂsmﬁl i RSIFtéod Fdalman

rustbarometer
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Several mature economies see doukdiggit drops in business trust;
Malaysian trust in business strong at 65% I
™

TRUST IIBUSINESS
2011
I Informed Publicl

2012 I
Informed Public

P rrust Trust Steady § Trust

80% 81% 81%

N Q2 2 . 2 > 'S -2 oD e Q -2 > o . Q2 > © & 3 Q N e & &
> . b S W & X X I N X & -, b3 & & 2 & S N
S AR S - U . R M S NN LI S ¥ & & & &P d
o AN & N & & Q A\ N ot N4 R > o X > N &+
e O & & Q9 RS > & ¢ A AN N S R SO
© & C o® & v 3 o ol £ & ¢ s®
& P A

Q1%14. [Business in General TRACKB&B]wis a list of institutions. For each one, pleasge indi¢eie much you trust that institution to do what is righsing a oint scale L
GKSNBE 2yS YSlIya GKIFG e2dz aR2 y2i i NJza i i K S Y(Top 41Bo¥, Tris# Infdrmye® Pulids figes2% 20 cyuatry agldbd! thtal & 2 dz auNlizau UKSY I
(excludes Argentina, Hong Kong, Malaysia, Singapore and UAE) and across 25 countries

Edalman
rustbarometer
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Asia Pacifienore trustingof nearly all industries than their global peers; m
Banks are third most trusted in APAC, but second from bottom globally -

TRUST IN INDUSTR¢ESLOBAL AND ASIA PACIFIC REGION

2011® 2012® 22

APAC

Technology 80% Technology
Telecommunications 67% Automotive 66% #2 76%*
2009: Automotive 67% Food and beverag 64% 67%*
0 0 0
58%

Food and beverage_ 64% Consumer packaged goodi NG 2 66%*
Pharmaceuticals I 6% Telecommunications) NG 0% 69%*

Energy I 0% Brewing and spirit_ 59% 57%
Consumer packaged good_ 57% Pharmaceutical_ 56% 67%*
Brewing and spirits | 570/ Energy NN 53 65%*
Media _ 5204 Media _ 51% 6204*
Senls | 50% sanko N 47% #3 70%*
Financial services_ 48% P 1 Financial service_ 45% 639%*
— — *Significant d?fference at
[i%] 2008 Trust in Banks: 56% fi'ﬁ] 2012 Trust in Banks: 40946 f,hse 35’;/;‘;?;‘;2,9”% evel

Q1626 [TRACKING] Please indicate how muchrymn businesses in each of the following industries to do what is r|ght Again, please use the-gaimiesgale where one R
SIya Gdondttrustzhematal | YR yAYS YrGstthema grdatdéat @ 20z ZLJ n . 2 EX ¢ NUz&G#in 20coyrfn2ghibalSdalétclddest A O& | & Hp Edal
Argentma Hong Kong, Malaysia, Singapore and BiEAsia Pacific Region & Informed Publics agég 8518 country global total . giman
lrustbarometer
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Technology and telecommunications top the most trusted industries in m
Malaysia; Brewing &piritsthe only industry trusted by less than half -

TRUST IN INDUSTR{EBALAYSIA

2012 =

Technoloy I 5
Telecommunications ||| N kN 9 A 1%
Banks | 7590
Financial services ||| NN 77
Automotive [N 5%
Food and beverage [N 5%
Pharmaceuticals ||| | S 4%
consumer packaged goods ||| [ I 0%
cnersy I ©7%
Media [ N 5%
Brewing and spirits ||| | | I 33%

=
Q1626 [TRACKING] Please indicate how mucttrystibusingsses in each of the following industries to do what is tight. Again, please use thesaimesale where one —
St ya (éondttrudtzhdmatalt | YR YAYS YrSstthem agréatdéad @ 2@ #LJ n . 2 Ex ¢ NHzaGhinMdlaysia2 NY SR LJdzo f A O(I 3 fgelman

Sa
ustbarometer
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Over eight out of ten trust technology iMalaysia
TRUST IN TECHNOLOGY

g Australia
e=gi==Hong Kong
=== ndonesia
e=fr= \|alaysia

=== Singapore

100% 94% 97%
-
90% 87% 630, 87%
e ° 86%
= 85%
80% 84%
68%
70%
62.%/
60%
50%
40%
30%
20%
10%
0% T T T l
2009 2010 2011 2012

Q1626.[Technology TRACKIN®ease indicate how much yast businesses in each of the following industries to do what is right._Again, please use the-gaimie 9 L _ ~
aoltS 6KSNB 2ydnotrtBibtyhématidl U yeR2 df Ady' S MrGsttheen a gréatdaadd @ 2dz2 #LJ n . 2EZX ¢ NHz&G4 inAustsdli®B2 NY SR LJdz6f AOa F3Sa op

Hong Kong, Indonesia, Malaysia & Singapore ( Edalman
an

rusibarometer
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Trustin banks is high in Malaysia
TRUST IN BANKS

g Australia
e=gi==Hong Kong
=== ndonesia
e=fr= \|alaysia

=== Singapore

100%
88% 89% 88%
90% 84% - . -
F
80% W 32%
A77%
70% —
—— —
69%
60% ’ 67% 66%
50%
40% 45%
30% >~ ‘0
30% 32%
20% 26%
10%
O% T T T 1
2009 2010 2011 2012

Q1626.[Banks TRACKINBease indicate how much ytust businesses in each of the following industries to do what is right. Again, please use the-gaimiesgale B .
6 KSNB 2y S VY Sdogoatrusi tkdmiat alé 2 dzyd®R Yy Ay S Vst thed a gréatdéad @ 2dz2 #LJ n . 2 EY ¢ NHz&64 inAustilRHNAGS R Lidzo f A O0a 354 op

Kong, Indonesia, Malaysia & Singapore ( ‘ Edalman
an

rusibarometer
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Majority of countriesnow distrust government; Just under half of

Malaysians trust government e =

TRUST IGKOVERNMENT Q

2011 I Sovrmrent
Informed Public

I 2012 I
Informed Public

"M R

'Trust Trust Steady lTrust

88% 88%
85%

7% 78%
73%

75% 75%

62%

56%
53%sg

49%

0%
7V o
43% 43% 9
40% 42%
38%
0,
339839 ‘35
— | & N5 5 B N BN |
> > ‘R 2 . Q o < . 2 o
2 S .
& e>°° \ob\ o'bb S (&o sz Q(,& 0‘? &0\\ e;P"
(RN 4 & & & SR
o ¢ o

Q1%+14. [Government in General TRACKIB@pwis a list of institutions. For each one, please indidaier much you trust that institution to do what is righsing a 9oint scale where

2yS YSIya (KIFG &2dz aR2 y2i (NHzAG G§KSY | ((Tdp# Box, Trhstf IRforyiell Publics\ages8ma0 aoudity global tdz(exclidddza & G KSY | 3aINBI G RS
Argentina, Hong Kong, Malaysia, Singapore and UAE) and across 25 countries " Edelman
- <
Guglb_qrgmeter
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NGOs still most trusted institutiongespite some drops;

out of ten in Malaysia trust NGOs
TRUST IN NOSOVERNMENTAL ORGANIZATIONS (NGOS)

2011 I
Informed Public

I 2012 I
Informed Public

ITrust Trust Steady

799

75%

709
67%

629

74%

0,
00 72%

67% 65%
- 65%  64%649
0,
5896 5898
5496°5°8
519

56%
53%530 557

0%

669

2%

85%

78%

66%0

Nearly seven

II

N EF

lTrust

80%

0,
2% 70%

23%

Q11-14. [Nongovernmental organizations (NGOs) TRACKBIBvis a list of institutions. For each one, please indi¢aies much you trust that institution to do what is righging a 9

L2 Ay OFtS pKSNB 2yS YShkya (KIFdG é&2dz aR2
(excludes Argentlna Hong Kong, Malaysia, Singapore and UAE) and across 25 countries

)/QU
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Media only institution to see trust rise globally;

by slightly less than half

TRUST IN MEDIA
I Izngclarlmed Publicl

2012
Informed Publicl

t Trust Trust Steady

80%799

In Malaysia, trusted .. ..

86%
80%

lTrust

729% 3%

Q11+14. [Media in General TRACKIB&pwis a list of institutions. For each one, please indidaies much you trust that institution to do what is righsing a 9oint scale where one

YSIya GKFG é2dz aR2 y2i0 (GNHzaG GKSY |G | {Top& Bdxyrirst) yabrn&l PoblEs ageb2502& CouintryggiBbdi total(eddimdes Argerfiré,Y | 3N£| i RSIfé¢a

Hong Kong, Malaysia, Singapore and UAE) and across 25 countries
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Diversification of Media m
TRUST IN INFORMATION SOUR@ETFA PACIFIC REGION (EXCLUDES HONG KONG & MALAYSIA) B

2011
Informed Public

2012
Informed Public

33% 320 + 27%
28%

+89

17% 18%  18%

9%

TRADITIONAL ONLINE MULTIPLE SOCIAL MEDIA CORPORATE

SOURCES
Pt -

NEWS
— N

APAC
Q149160.[TRACKING] Below is a list of places where you might get information about a company. For each, please indivatd if gareat deal, somewhat, not too much, or - Edalman
not at all as a source of information about a compaiiypp Box % Trust A Great Deal) Informed Publics aged42BAsia Pacific Region (excludes Hong Kong and Malaysia) l[U‘;lba rometer
X pr- Cew, engs
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Diversification of Media m

TRUST INFORMATION SOURGEBALAYSIA

I 2012
Informed Public

29% 29%
25%
19%
TRADITIONAL ONLINE MULTIPLE SOCIAL MEDIA CORPORATE

SOURCES

@ &
A

A\ | /4

(N

Q149160.[TRACKING] Below is a list of places where you might get information about a company. For each, please inditat if gareat deal, somewhat, not too much, or =
not at all as a source of information about a comp&fiypp Box % Trust A Great Deal) Informed Publics age8425 Malaysia . Edeiman
- <

Guglb_qrg{meter
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Kepticism is overcome by repetition
MAJORITY NEEDS TO HEAR INGFORIES TO BELIEVE

NUMBER OF TIMES NEEDED TO HEAR INFORMMAOAY SIA

Ten or more times (10+),

12% Once (1),4%

Twice (2),13%
Six to Nine times (®),

4%

Three times (3)36%

Four or Five times (45),

30%

Three to Five times

66%

Q148 [TRACKING]hink about everything you see or hear every day about companies, whether it is positive or negative. How many timeal toggmeneed to be
exposed to something about a specific company to believe that the information is likely to be true? Please enter the fitinbeBaa 0 St 26 ® 09 EOf dzRSa W52y Qi YyzwoQ NI
Informed publics ages 264 inMalaysia Edslman

ustbarometer
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| NBRAOATAGE 2F AGLISNREZ2ZY fA1S YSE
Government official falls to the bottom in 2012

CREDIBLEPOKESPEORLASIA PACIFIC REG(EXCLUDES HONG KONWARYASIA)

2011 2012

Academic or expert _ 68% Technical expert in the company _ 64%

Technical expert in the company _ 61% Academic or expert _ 61% -7
CEO _ 58% A person like yourself _ 60% + 23
Financial or industry analyst _ 51% NGO representative _ 47% + 4
Government official or regulator _ 47% CEO _ 46% -12
NGO representative _ 43% Financial or industry analyst _ 44% -7
A person like yourself _ 37% Regular employee _ 41% + 8
Regular employee || 33% Government official or regulator [l 31% - 16

APAC

Q119126. [TRACKINBEIlow is a list of people. In general, when forming an opinion of a company, if you heard information about a compangHimersea, how credible would the
information be-extremely credible, very credible, somewhat credible, or not credible afEdi? 2 Box, Credible: Very + Extremely Credible) Informed Publics e@fem26ia Pacific Region

(excludesHong Kong and Malaysia) - Edslman
(Lf';t@!-b,.ammeter
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Technical experts and academics are the most credible spokespeople in m
Malaysia; government officials and regular employees tie at the bottom

CREDIBLE SPOKESPEQRNIAEAYSIA

Technical expert in the company 2%

Academic or expert 70%

A person like yourself 62%

Financial or industry analyst 61%

CEO 51%

NGO representative 51%

Government official or regulator 32%

Regular employee 32%

Q119126. [TRACKINBglow is a list of people. In general, when forming an oPinion of a company, if you heard information about a compangHimensea, how credible =
would the information be-extremely credible, very credible, somewhat credible, or not credible af&di? 2 Box, Credible: Very + Extremely Credible) Informed Publics afyes 25

in Malaysia B Fdslman
rusibarometer

24 © Edelman, 2012. All rights reserved.



Just under half in Malaysia view CEQOs as credible
CEO CREDIBILITY

g Australia
e=fl== HoNg Kong
e=fl== [ndonesia
=g \alaysia
=== Singapore
100%
90%
80%

70%

60%

48%
A47%
46%

42%

50%
40%
30% 32%

20%

17%
10%

O% T T T 1
2009 2010 2011 2012

Q119126.[A CEO of a company TRACKB&Ew is a list of people. In general, when forming an opinion of a com any,_iéfdk/ou heard information about a compangtirom ea
person, how credible would the information bextremely credible, very credible, somewhat credible, or not credible a{Edif 2 Box, Credible: Very + Extremely Credible) =
Informed Publiceges 354 in Australia, Hong Kong, Indonesia, Malaysia and Singapore . Edealman
trustbaro
T e s rem In

meter
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Asia Pacific markets, including Malaysia, are more likely than other region
to trust both business and government leaders to tell the truth

Business
Leaders

Government
Leaders I

%WHO DONOT TRUST THEM ALL TO TELL THE TRUTH

73%

69% g9y

66% 6605  65%

47%  469% 46% 46%
43%  43%
41% - 40%

24%

17%17%
149 15%

Q126A. [SPLIT SAMPLE] How much do you trust business leaders to tell you the truth, regardless of how complex or uspdptilahd say they do not trust them at @éneral
Population i25country global total and across 25 countri€st26B. [SPLIT SAMPLE] How much do you trust government leaders to tell you the truth, regardless of how complex or
unpopular it i® (Y%ewho say they do not trust them at aBeneralPopulation in 25 country global total and across@éntries /’“ Aolmarn

k rustbarometer
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MALAYSIA

 dzaAySaa y2d YSSUAyHaasizot A 0Qa SELE
Gap

Business
Company 47%
Performance 6304
HAS TRANSPARENT AND OPEN BUSINESS P* 0 -31
39%
TAKES RESPONSIBLE ACTIONS TO ADDRESS AN ISSUE 65% -32
PLACES CUSTOMERS AHEAD OF pr 64% -33
COMMUNICATES FREQUENTLY AND HONESTLY ON THE sr 63% 30
BUSINES
TREATS EMPLOYEES 63% -33
WORKS TO PROTECT AND IMPROVE THE ENVIRC— 59% -25
CREATES PROGRAMS THAT POSITIVELY IMPACT THE LOCAL r 5706 _o5
IN WHICH THE COMPANY OPER
ADDRESSES SOCIETY'S NEEDS IN ITS EVERYDAm 57% -20
-29
DELIVERS CONSISTENT FINANCIAL RETURNS TO |“ 56%
HAS HIGHLY-REGARDED AND WIDELY ADMIRED TOP LEm 50% -20
PARTNERS WITH NGOS, GOVERNMENT AND THIRD PARTIES Tr 47% -
SOCIETAL ISSU 24% -

RANKS ON A GLOBAL LIST OF TOP COMPANIES, SUCI—_ 46%

COMPANIES TO WORK FOR' OR 'MOST ADMIRED COM, 36% -10
Q5269. How important is each of the following actions to building your TRUST in a company? Uspaintiseale where one mgad G KI & | OdAz2y Aa ay2id i Ittt AVEEE!Yy
U NHza u € YR YAYS YSkEya AU Aa aoSEUNBYSt&e AYLRZNULFyYyd U 2 Gendml Populayioin MalaysiNgExald#d @2 & QY YIY 2@ DY LI y & =<2 LJ
responses)R103118. Please ratdISERT COMPANY]how well you think they are performing on each of the following attributes. Use apuiimé scale where one means they are o
LIS NJF 2 NNtédmEId podrly FYR YAYS YSI| yaedrémslgwel 5 ©BIS RER NYAZHZ G t SNF2NXAY 3 + 9vdBygia 9 EUNBYSTE &

(ilsobrorfeer
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